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[bookmark: _GoBack]Toys and gender socialization
The following paper considers the gender socialization of children’s Toys from the Toys R Us store.  Toys are a significant item for children. They enable children to play different games and tend to shape most of their development as well as behavior in society. However, the manner in which toys are developed has changed over the year. 
The toy store I visited had a wide selection of both boys’ and girls’ toys. The boy’s toys were mostly developed for action or destruction. This means that most toys were superheroes and superhero gears such as guns, cars, and other weapons. Additionally, boy’s toys were also high action items such as cars, trains, bikes, planes, and even skating boards. Most of the boy’s toys were also meant to illustrate a working gender role such as policeman costumes or a pilot costume among others. These toys represent more of a job rather than that of girls. In comparison, the girl’s toys illustrated attraction or something to be admired to taking care of. This includes dolls, princess dolls, teddy bears, and stuffed animals such as a pony. The range of animals I quite limited since only cute and admirable animals were displayed in the store. The girl’s toys were also colored in admirable colors such as pink and purple. However, the boy’s toys were in action colors such as red and blue as sings of danger. 
The marketing also aligned to the design of the toys as almost all comical toys or superheroes were all marketed through the male gender. However, some boy toys such as toy guns were also marketed with girls or the female gender being depicted in action. The girl’s toys were increasingly marketed and packaged in less complex manners. This did not have as much detail compared to the boy’s toys. It was clear in the marketing that although most of the toys did not indicate their preferred gender the toys were developed to suit a certain gender. Overall, the marketing was clearly gendered for most of the toys that I saw one could tell that that was meant for a girl or a boy. 
My personal perspective is that toys are still part of increased gender stereotyping. Boys are learning that a man has to be tough and the main person in the action. Action is not for girls, there for the heavy and hard tools or toys are for boys. Boys may as well believe they are dominant than women meaning that they do learn a lot from toys. Girls also learn that they are the inferior gender since the toys developed for them do not have action or appeal to less action. Nonetheless, girls also learn how society views the perfect individual with dolls only illustrating ladies with pretty hair and perfect bodies (Cragun 22). The lack of diversification to include what is really in society has not yet happened. Firms are still using the gendered marketing to sabotage the social development of children. Most of the aspects relating to gender make these companies work. However, society has continued to set certain gendered rules that children quickly pick-up enabling the whole cycle to continue. Overall, toys should be made universal and enable more social empowerment rather than confusion or stereotypes. 
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