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Introduction 
In the world today, there are various methods applicable in the acquisition of goods and services.  There are two ways used universally to shop for goods and services, that is; in-store shopping and online shopping. Shopping in stores is a case whereby a customer walks into a retail shop and purchases all the items he or she requires and then leaves with the items. On the other hand, online shopping is a system of electronic commerce that allows customers to buy goods and services directly from a retailer through the internet using a network browser (Krafft & Mantrala, 2006). There is a major difference between the two types of shopping hence portraying both their benefits and shortcomings.
Shopping in Stores
A larger percentage of consumers still prefer shopping in stores despite the rise of e-commerce. This is because some customers like to touch and feel products before they make decisions on whether or not to purchase a product. Some customers also lack the patience in waiting for the products to be shipped or delivered to them, whereas others like to receive advice on what products they should buy from the retailers (Tsiakis, 2015). When shopping in stores, customers are able to hold one-on- one interaction with the store associates. Therefore, they gain knowledge on the new and trending items, thus influencing their decisions on the purchases they make.
Advantages
There are several benefits encountered in in-store shopping. Shopping in stores is convenient, efficient and enjoyable as compared to online shopping since the customer gets to see and touch the product, makes the purchase and thereafter, leaves with the product. Transactions are, therefore, immediate and there is no need to wait for the items to be delivered to you. In-store shopping is also essential since it gives the customer a chance to choose his or her preferred method of payment that is, either through credit cards or cash. Moreover, customers receive adequate information at the stores concerning various products and may also seek assistance from the shop attendants. The stores are also essential for showrooming and window shopping for many customers. The customers visit the stores after viewing the merchandise from the internet and hence make the necessary purchases and vice versa. 
 Disadvantages
In-store shopping is inconvenient for some customers due to lack of time to go to the shopping stores and hence prefer online buying. Some stores also have limited reliability due to unavailability of stocks that customers may require thus discouraging in-store shopping. Furthermore, most stores lack discounted prices and offers and only have such sales on occasions such as Christmas. This is contrary to online shopping which has discounts and offers throughout the year.
Online Shopping
Online shopping is an easy and perfect method for customers to purchase their products. With the changes in technology, shopping has been made easy for everyone. There is a variety of websites now available for online buying. There are several requirements necessary to facilitate this kind of shopping. Customers should possess laptops, mobile phones or other internet-connected devices so as to facilitate the purchase of goods or services required. In addition, the customers must have a valid email address which they receive the confirmation mail of the items they have ordered. It is also necessary for the customers to open a pay-pal account or have credit cards to facilitate the purchase of the products. After making a purchase, the merchandise will, therefore, be delivered within the specified due date (Black, 2012).
Advantages
Online shopping has increasingly become popular over the years and is the easiest way to reach customers across the globe. Online shopping is convenient as it reduces the time and effort consumption on shopping. This method of shopping provides consumers with the luxury of shopping from any desired location without wasting time by moving from home to a store. Besides, the availability of the internet without any restrictions in time enables many clients to spend unlimited time in choosing the products. Online buying also offers shoppers a chance to review the items they have chosen. There are also many forums available for customers to interact online, hence making better decisions before buying a product.
In addition, online shopping reduces the labor costs as the shoppers do not require assistance but rather browse online to view the merchandise. There is also a wide variety of variety of products to choose from since there are no geographical restrictions on the internet. Online shopping also facilitates easy comparison of products in terms of prices, quality among other characteristics.
Disadvantages
Although online shopping has many benefits, it, however, has several shortcomings that undermine its success. There is no privacy in online shopping hence exposing many customers to credit card frauds and misuse of personal information by others. Moreover, customers cannot view or touch an item before purchasing; therefore, online shopping is viewed as a risky business since the shoppers are unable to confirm the functionality of the products until they are delivered to them. Online shopping is also expensive due to its requirements; therefore, this limits the number of customers to only those that can afford these necessities and are technologically skilled.
Conclusion
Both the two techniques are necessary and applicable to customers all over the world. Therefore, the method of shopping lies with the consumers’ preference and choice. All customers should choose a convenient method of shopping, whether online or in-store, taking into consideration the benefits and weaknesses of either of the approaches.
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