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Introduction
Shopping is the activity that involves a customer browsing the products or services available as presented by retailers with an intention of purchasing what is suitable for them. In the world today, there are various methods applicable in the acquisition of goods and services.  There are two ways used universally to shop for goods and services, that is; in-store shopping and online shopping. Shopping in stores is a case whereby a customer walks into a retail shop and purchases all the items he or she requires and then leaves with the items. On the other hand, online buying is a system of electronic business that allows consumers to buy merchandise and services directly from a retailer through the internet using network browsers (Krafft & Mantrala, 2006). Shopping has developed over the years from retailer shops to large shopping centers such as hypermarkets and online shopping. The shopping experience is influenced by various factors such as, convenience, consumer treatment, the type of products being bought or other buyers can alter the decision of a certain customer from or to buying the merchandise he or she requires. 
The Shopping Evolution
Customer shopping first began in a single store where people would visit in order to make their small purchases. Existence of many small single stores led to the development of markets to make possible the exchange of goods and services. Shopping in the markets became easy and more fun for buyers thus encouraging more customers to the market. This was because, at the market place, the customers had a variety of products to choose from different retailers. There were also direct interactions held between the buyers and the sellers creating a better environment for both parties. Prices of goods at the market place were also affordable hence increasing their sales rapidly (Tsiakis, 2015). However, a few factors discouraged shopping in markets, such as the increase in crimes (thefts) which discouraged people from going to the marketplaces. Moreover, the market places were known for their dirty and unkempt environs hence undermining progress and development. 
Nevertheless, the market centers continued expanding slowly and steadily hence leading to the formation of supermarkets. These are large stores selling a variety of products to shoppers. The supermarkets are much more convenient as compared to markets since they offer a clean environment. Shopping, hence, became much easier with the formation of supermarkets due to the availability of a variety of stock. Customers enjoy time with family and friends while shopping at the supermarkets making it a joint for people to meet and have fun. Assistance is also offered by the shop staff whenever necessary. This, therefore, attracts a huge number of shoppers increasing sales and promoting economic growth.
In addition, increase in supermarkets and other department stores have led to the formation of hypermarkets such as the shopping malls. This came in handy with the urbanization and industrial revolution. The hypermarkets, which are located in cities and towns, offer a huge variety of goods and services across all the stores. There are also games for both the children and adults to play, restaurants to eat and drink in and seats to relax and enjoy at the shopping malls. Services such as hairdressing, massages and a few health services (eye check-up) are also offered. People often visit the shopping centers in order to have a luxurious time in addition to buying the necessary merchandise. The 
With the rising technologies, online shopping has been established making shopping even much easier for shoppers. Online shopping is an easy and perfect method for customers to purchase their products. There is a variety of websites now available for online buying. There are several requirements necessary to facilitate this kind of shopping. Customers should possess laptops, mobile phones or other internet-connected devices so as to facilitate the purchase of goods or services required. In addition, the customers must have a valid email address which they receive the confirmation mail of the items they have ordered. It is also necessary for the customers to open a pay-pal account or have credit cards to facilitate the purchase of the products. After making a purchase, the merchandise will, therefore, be delivered within the specified due date (Black, 2012).
Online shopping has increasingly become popular over the years and is the easiest way to reach customers across the globe. It is convenient as it reduces the time and effort consumption on shopping. This method of shopping provides consumers with the luxury of shopping from any desired location without wasting time by moving from home to a store. Besides, the availability of the internet without any restrictions in time enables many clients to spend unlimited time in choosing the products. Online buying also offers shoppers a chance to review the items they have chosen. There are also many forums available for customers to interact online, hence making better decisions before buying a product.
In addition, online shopping reduces the labor costs as the shoppers do not require assistance but rather browse online to view the merchandise. There is also a wide variety of variety of products to choose from since there are no geographical restrictions on the internet. Online shopping also facilitates easy comparison of products in terms of prices, quality among other characteristics.
Although online shopping has many benefits, it, however, has several shortcomings that undermine its success. There is no privacy in online shopping hence exposing many customers to credit card frauds and misuse of personal information by others. Moreover, customers cannot view or touch an item before purchasing; therefore, online shopping is viewed as a risky business since the shoppers are unable to confirm the functionality of the products until they are delivered to them. Online shopping is also expensive due to its requirements; therefore, this limits the number of customers to only those that can afford these necessities and are technologically skilled.
Conclusion
Consumer shopping has evolved drastically over time. Although stores, markets, supermarkets and hypermarkets are still used today, the main shopping method applicable to most people is the online buying. When people have time, they visit the markets and shopping centers to shop and enjoy a good time. However, most people lack time to visit these stores, therefore, making online shopping the most favorable and convenient way for shopping.
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