Name 1
Name:
Professor’s Name:
Unit Title:
Date:
Article 1 Review: Experiential Marketing: An Efficient Tool to Leverage Marketing Communication Impact on Consumer Behavior
Article Information 
Title: “Experiential Marketing: An Efficient Tool to Leverage Marketing Communication Impact on Consumer Behavior”
Authors: Camelia Kailani & Narcasia Ciobotar 
Publication: International Conference on Marketing and Business Development Journal
Publication Date: 2015
Link: http://www.mbd.ase.ro/RePEc/aes/icmbdj/2015/ICMBDJ_V1_2015_123.pdf
Article Summary 
A brand is one of the success factors of a product or a service. It gives a product or a service a means of identification and distinguishes a firm’s product or service from the competitor’s products. Therefore, the reason for choosing this article is to gain a deeper insight into the current branding trends. Further, a brand gives a product a legal trademark which is protected under incorporations act. Brand management is an important aspect of running a business and therefore, brand managers uses brands in creating a set of attitudes and perceptions among consumers. The power of a given brand is measured by the perception and effect on consumers or buyers. A strong brand influences business sales and customers refuse or defer to purchase when the brand they desire is not available. 
Relation to Marketing 
The article explores a modern marketing philosophy referred to as experiential marketing and its effect on a given brand image by use of customer led brand advocacy. The theory has been adopted by Apple Inc. experiential marketing is a process that involves the use of customers’ participation in a company to maximally satisfy their needs and preferences. Through the customers’ participation, the company can brand the customers’ experience rather than the product.  The marketing strategy makes consumers have guarantee on the quality, benefits and promised features of a product or services. Therefore, to meets and exceeds the customer’s customers expectations, marketers should consider the overall experience derived from a company’s brand. 
To achieve the experiential marketing strategy, a holistic approach is carried on from advertising, product design, retail-based interaction, emotional connection and after sales interaction, as used by Apple Inc as part of the brand experience. The idea behind this strategy is to give consumers an ideal impression of a given brand and becoming the brand advocates. By doing so, the customers build sales force within customer’s social interactions and circles. 
Experiential marketing is one of the modern marketing philosophies that incorporate societal orientations and marketing techniques. Further, this type of marketing goes beyond the orientations and focus on the interaction of a consumer to a product or a service brand. The emotional connection to a service or a product, as well as a sense of ownership, transforms customers to becoming loyal to a brand. 
Interpretation 
The experiential marketing strategy addresses a variety of the traditional marketing concepts such as the 4 Ps and consumer behavior. The marketing strategy addresses the 4 Ps in the following aspects.
Pricing
The experiential marketing creates customer’s social circles and enables the customers to be more intellectually stimulated and emotionally attached and therefore, they become willing to pay premium prices. The experience they gain from a service or a product makes the customers pay higher for the products. Therefore, pricing the products at a relatively higher price in the market still guarantees high sales. 
Promotion
Experiential marketing creates awareness to more customers through interaction and creating social circles. The customers’ social circles and rumors enable a brand to be known by many potential customers. Therefore, the marketing strategy can create a brand identity among a high number of consumers. 
Place
The experiential marketing g makes use of the modern technology in the distribution of product among different geographical regions.  The use of technology enables a firm to get prompt feedback from hr customers as therefore giving a firm an opportunity to handle challenges in time. 
Product
The experiences and emotional connection to a given brand enable a firm to move with the trend in taste and preferences of consumers. The interaction enables a firm to differentiate a product according to the consumers’ preferences.  
Consumer behavior
Consumer behavior is an important aspect of marketing. The experiential marketing enables a firm to establish the trend in consumers’ behavior through interaction with the customer. 
Recommendation 
The experiential marketing is the best way in carrying out the marketing function to firm in creating brand awareness. The strategy makes customers have some degree of ownership as well as enhancing brand loyalty. The interaction further enables the firm to get first-hand information about the perception of the product in the market. The current experiential marketing applied by the Apple Company seems useful given its share in the market and profitability. 
Relevancy
The article topic covers the important trends in marketing that should be employed by new firms. Experiential marketing covers various marketing concepts including the current trend in marketing such as social interaction with customers, marketing 4Ps and addressing the customers’ behavior. 
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