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Consumerism across the Globe
Introduction
Every individual has been every right to eat so as to live which makes every person a blameless and glorious consumer. Individuals are supposed to consume to survive. However, people have adopted overconsumption that has led to capitalism. Most people have made consumption a way of life which has increased wastefulness as the manufacturers have over produced. Moreover, choices have become many for the consumer. Consumer capitalism has affected attitudes, bending the behaviors of people and grinding a long series which changes the experiences of the world in a certain way.
Consumerism was made not born as it was brought into existence by the Protestantism effects which highly affected and influenced consumerism on Christians. Moreover, historical factors led to the existence of consumerism such as the impulse and pull of the economy of a country that brought forth capitalism that was focused on production. The economy later became consumer- oriented capitalism. Before the existence of consumerism, the homes of the Americans were places of not only focused on consumption but incorporated the process of production. Most of the people used to work on the farms, made their own working tools and constructed their own homes. The farmers produced what they needed at their homes and never used more than ten dollars a year. 

However, after the industrial revolution of the nineteenth-century things changed as the introduction of factory and mass production was adopted displacing home production. The mass production led to increasing of products as compared to the number of consumers. To close the huge gap between consumption and production manufacturers opted to increase consumption to ensure demand increased and meet supply. In the process of changing consumption, the manufacturers realized that consumption by people was taught and learned. It was easy to influence consumers from their usual strict thrift towards the introduction of habits of spending. For people to increase consumption, they were to move from their old-fashioned skills of production by the family unit and learn to trust and depend on goods and services that were produced and advertised by total strangers.
Manufacturers used trial and error methods to change the economic habits of people. They brought into existence money-back agreements and buying on credit. Moreover, they started creating brand image and names that gave the mass produced products an appealing personality in the eyes of the consumers. Additionally, they started the mail order process and reassure the educated consumers to order their products by post. The manufacturers also used advertising to cultivate consumers. The advertisements used were informational and were persuasive in teaching people how to be consumers. Advertisements developed and the advertisers realized that to teach people into being consumers they did not only have to focus on the existing needs but had to create new needs.
The government also influenced the making of consumers through the solidification and boosting of the newly developed strength of business corporations. The development of the department of Commerce in the early 1920s also supported the making of consumers. The establishment of schools that cooperated with corporations in molding the new young consumers who had the need to consume through the influence they had received from the advertisements made on the television and films.
The quality of life of the consumer does not really become better by having four instead of two brands of strawberry am to choose from. The consumers have become worshippers of choice and there has been an increase of market attitude that has increasingly damaged the communities.  The quality of life has declined as the locally owned businesses, banking institutions, newspapers vendors, grocery stores, and hotels have lost value. In the 1950s shopping by the consumer was more embedded in the long term relationship that existed between the merchant and the consumer, therefore, this relationship was more important than the price of the commodity which made the quality of importance. The modern era does not allow the consumer to have too many choices to choose from that he cannot maintain a relationship with one merchant instead of the consumers’ keeps progressing from one preference to the next without having the advantage of chart, logistical nor have morals. The consumer has no one to help him sort out his choices making it difficult for him to choose the best quality. The consumer finds himself having nothing to protect him from the continuous temptation of trying different choices instead of living on what he is used to which makes it difficult for him to understand the quality of the products before him.
The consumer culture that people are used to makes them constantly unsatisfied. For example, when the public schools get downhill, the consumer send their kids to the private schools, once their neighborhood becomes violent they tend to move to peaceful ones and when the medical services are not satisfactory the consumer tends to change doctors. Therefore, the consumer tends to be vulnerable to consumerism culture. The consumer culture tends to facilitate all realities, therefore, making individuals in the community watch television and films that are creations and promotions of other persons. Moreover, the consumer culture makes people listen to music created and recorded by other people instead of creating their own. This culture rules because it systematically defines time for many people. Therefore, this culture makes many consumers feel unsatisfied.
To change this culture of lack of satisfaction the consumer needs to embrace and cultivate gratitude. Gratitude is to be practiced as a way of spiritual discipline. Therefore, when a consumer is faced with a difficult time of dissatisfaction it can be easy to forget about the feeling through listing the basic things that he or she has enjoyed about the dissatisfying items and could have probably taken for granted. For example, Kathy is thankful for the roof over her head and the bed where she slept the previous night. Another way to overcome dissatisfaction is through generosity. To resist the normal consumer mentality of focusing on the immediate and never-ending gratification of individual desires one can use gift giving. The provision of gifts to friends on occasions should be without any expectation of reciprocation. Additionally, the consumer should become humble and understand not all factors will satisfy his needs. The culture should also be change to one that encourages and supports other alternatives actions instead of relying on the factor that is not satisfactory.
Priestly stewardship involves spending an individual’s time, money and all his resources for the praise and honor of God. Individuals are all selected to be priests in that they are chosen of God to pronounce and ensure fulfillment of God’s will in our lives. Therefore, they are all stewards and have a calling to serve God’s creation through being caretakers. Therefore, being priestly stewards enables the Christians shape their lives in areas that are shaped by something different from the well- known concept of consumerism.
 	Priestly stewardship will help in the area of marketing since it will not only focus on an individual component but a communal stewardship. The view of stewardship for the consumerist world is focused on individualism for example how much as a consumer can I tithe or even pollute the environment. However, the priestly stewardship focuses on the church which constitutes every individual. Therefore, the priestly stewardship will help in marketing as it influences the lives of many Christians who are the consumers since they are believed to what the word says. 
The language used in stewardship has a great influence on the Christians since it can obscure and abandon the unlimited hope for redemption. Therefore, using the stewardship language will be useful for in the marketing area which will convince the consumers since it can imply that the nature of a particular society. The priestly stewardship shows that consumption is not necessarily bad which is necessary for the marketing area since it will encourage the consumers to continue consuming to live even when they are Christians. The Christians are encouraged to consume Christianly
In conclusion, the growth of consumerism can to existence many decades ago and has continued to grow with manufacturers increasing mass production and encouraging the consumers to consume. Consumerism has shifted to consumer capitalism which has influenced the behavior of the consumers to over- spending and over-consumption. The consumers need to change the normal consumerism culture and behavior and adopt new attitudes that will enable them to consume in a Christian manner.
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