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Organizational value
Economic value apprehends the exercise of sustainable design and sustainability from a creative and intelligent usage of the economic resource. According to Epstein & Buhovac (2014) environmental concept of value deals with the conservation of natural capital perceived as production means of ecosystemic services and goods (Epstein & Buhovac, 2014). Consequently, social value maintains the reconstruction of individual relationships in the society. Thus, it is important to understand the economic, social and environmental values are vital bundles for organizational sustainability. This paper seeks to examine the concept of value as it relates to socio, environmental and economic input. The paper will further explore how value is perceived and its sustainability. The paper will argue that value is essential in organization and among the stakeholders. It determines whether an organization is making profit or not.
Expansion of stakeholders’ value claims that the whole value of an organization is the summation of the value to its particular shareholders. Further, Epstein & Buhovac (2014) argue that excellent management of shareholders may result in high financial performance. This idea has been widely accepted, and it has the consideration to their value as a primary feature. Sustainable value enables an integrated evaluation of the usage of full bundle of different environmental, social and economic resources (Epstein & Buhovac 2014). It, therefore, goes beyond the evaluation of capital of the commercial market and integrates different forms of finance that are significant for sustainable development.
Performance metrics are valuable when analyzing an organization (Epstein & Buhovac, 2014). Hence an essential step is to improve a matrix of quantities that when combined will give management insight on how a specific sector of the organization is performing in connection to strategic goals. The right grouping of metrics, studies as a team, can show where the organization is succeeding and areas of weakness.
In conclusion, it is important to understand the economic, social and environmental values are vital bundles for organizational sustainability. Stakeholders claim an equal part of an organization’s value. Performance metrics are valuable when analyzing an organization
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