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Important decisions need to be made to deal with the ethical issues in the partnership. Ethics play superlative roles in guaranteeing customer loyalty. With increased growth in ethical consumerism, corporate invest heavily to maintain good images and to appear socially responsible to consumers (Singh, Iglesia, & Batista-Foguet, 2012). 
Communication with the partners regarding the unethical issues is necessary to deal with the ethical problems that heighten the vulnerability of the partnership to loss. Communication in partnerships is essential to avert crises and to ensure positive growth (Martin, Smith & Phillips, 2005). In the case, there is an impending crisis due to the conflicts in business culture values, whereby one partner believes in ethics and the other does not. Therefore, it would be essential to communicate about the dangers posed by the partners’ inability to adhere to ethics. By engaging in unethical practices, the partners subject the business to risks because of poor publicity (Martin, Smith & Phillips, 2005). Such unethical acts could jeopardize the company’s name and status in the market and may even lead to deregistration of the business based on the understanding that some of the acts are criminal by local standards. 
For the business enterprise to continue under the partnership status, the parties must be united in similar cultural beliefs and values. Ethics matter to consumers and businesses need to ensure they maintain ethical standards if they are to achieve customer loyalty (Singh, Iglesias, & Batista-Foguet, 2012). Importantly, it would be necessary to look for partners that share the same cultural beliefs and values to avoid such challenges in future. Furthermore, it would not be ethical to condone such deeds, hence the need to condemn them, even if the acts have been carried out by business partners. The partners need to pay for their misdeeds and if they find it challenging to adhere to the local standards, the partnership should be terminated.

References
Martin, L. L., Smith, H., & Phillips, W. (2005.) Bridging ‘town & gown’ through innovative University community partnerships. The Innovation Journal: The Public Sector Innovation Journal, 10(2), 2-15.
Singh, J. J., Iglesias, O., & Batista-Foguet, J. M. (2012). Does having an ethical brand matter? The influence of consumer perceived ethicality on trust, affect and loyalty. Journal of Business Ethics, 111(4), 541-549.
