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Introduction
Corporate Social Responsibility (CSR) is one of the critical dimensions of an organization in the modern business world. Corporate social responsibility is an initiative to go beyond the statutory obligations to control the environment and to give back to the society and the rest of a company's stakeholders (Harrison, Freeman & Abreu, 2015).  A company links itself with employee relations, ethical values, and compliance with the regulatory requirements as well as developing a culture of respect for the community surrounding the establishments (Trong Tuan, 2012). Johnson & Johnson's CSR roots from the Credo developed by Robert Wood Johnson, a board chairman in the past ("Our Credo | Johnson & Johnson," 2017). 
Social responsibility is a significant factor in the success of Johnson & Johnson's. The company’s responsibility ranges from developing high-quality products, provision of a conducive working environment to employees, promoting safety and health to the stakeholders and addressing the expectations and needs of the communities ("Social Responsibility at SC Johnson", 2017). The generous nature of the company reaches people on six continents. The responsibilities are based on five critical platforms including global public health, community responsibility, advancing healthcare knowledge, children and women health, and access to care. 
Environmental Sustainability
The company holds annual ecological education campaigns in every operating subsidiary. The company offers education through videos, social media sites, brochures, e-learning, calendars among others ("SC Johnson Philanthropy", 2017). The training gives employees consciousness concerning the environment. Thus, the employees can formulate useful ideas aimed at promoting the environmental conservation. 
Waste in the production process is considered inefficiency by Johnson & Johnson's company ("Social Responsibility at SC Johnson", 2017). The company has the initiative to reduce or diminish nonhazardous and hazardous waste in their establishments. The company also recycles the waste product with an aim, of conserving the environment and complying with the environmental regulations. 
In conjunction with Global Forest, the company works together in ensuring the forest are protected. The company’s implemented a Healthy Planet program to have all the office and packaging papers are made of recycled content or fiber from forests. Thus, the company can recycle the papers to reduce the use of forests with the aim of protecting them. 
Social Sustainability
Johnson & Johnson's social sustainability is evidenced by how the company values the employee and the surrounding community. Johnson & Johnson's launched the employee assistance program in the year 1978 ("Social Responsibility at SC Johnson", 2017). The primary reason for starting the plan is to recognize employees’ challenges which have a significant influence on their work lives. Factors such as child rearing, drug abuse, strained relationships among others have an impact on the quality of life, happiness, and health of the employees as well as those of their families (Harrison, Freeman & Abreu, 2015). The employee assistance program is aimed at giving employees training, counseling, assessment and intervention. To make employees comfortable in airing their issues, the company facilitates a toll-free number, a website, and an onsite visit. 
The company’s philanthropic efforts are also depicted in the ongoing programs meant for employees. The company established an educational matching gift program to assists employees to advance their training to higher levels. Besides, the company introduced a program aimed at rewarding the volunteer time spent by employees. The program dubbed Dollars and Doers is a program that pays to volunteer among the employees who volunteer for 40 hours of service in a non-profit financial year. The program donates $250 to the organization offering volunteer opportunities ("Social Responsibility at SC Johnson", 2017). 
Johnson & Johnson's values the health of the employees. In conjunction with food service professionals, Johnson & Johnson's ensures employees had access to whole nutritional foods from the company’s cafeteria, food station and catered the event. 
Since the late 1970s, Johnson & Johnson's has reduced the Ergonomics injuries ("Social Responsibility at SC Johnson", 2017). These injuries include strains and overexertion which are associated with performing repetitive tasks. Reducing the Ergonomics injury does not only improve the productivity of the employees but also improve their health and job satisfaction. 
Johnson & Johnson's has scholarship programs for the employee children. Besides, the company established a program referred to as Young Leaders Scholarship that is aimed to assist non-employee parents with scholarships for their children. The program targets high school seniors who are economically disadvantaged in Racine, Wisconsin. Since 2002, the company has assisted 175 students in vocational and college under the plan ("Social Responsibility at SC Johnson", 2017). This indicates the concern of the company to the employees as significant stakeholders (Nikolova & Arsić, 2017). 
The company has offered grants to both local and global organizations over the years. The grants are meant to assist initiative intended to change the peoples' life financially. For instance, the company contributed to Kenosha Public Museum to promote its sustainable shelter exhibit ("Social Responsibility at SC Johnson", 2017). Grants are awarded to the less disadvantaged communities in the U.S and other non-profit organizations. 
The company engages the young adults in community activities aimed at giving them training on the HIV/AIDS prevention. In conjunction with the Academy of educational development, Johnson & Johnson’s initiated a soccer program for inspiring young men. The team leaders and players engage in an innovative curriculum aimed to educate the young on the HIV transmission and promoting positive living. 
Economic Sustainability
Corporate social responsibility is also intended to enhance the financial viability of a company (Manos & Derori, 2016). Johnson & Johnson's corporate social responsibility is focused on creating a healthy relationship with the stakeholders who in turn tend to be associated with the company’s products and hence enhance revenue generation by the company (Nikolova & Arsić, 2017). The firm also benefits from eco-friendly practices such as green packaging, the practices which have gained vital importance over the recent past (Nikolova & Arsić, 2017). Customers are more knowledgeable about the environmental impact of a company’s products and operations to the surrounding, and hence, they prefer companies that engage in eco-friendly practices. 
Conclusion
The approach taken by Johnson & Johnson's in executing its corporate social responsibility is more a reflection of stakeholder theory. This is because of the company’s social responsibility initiative focus in a broader scope of beneficiaries such as the employees, customers, environmental regulators, shareholders and communities in the areas that the company carries out its operations rather than the focus on shareholders of the company (Nikolova & Arsić, 2017). The stakeholder theory is more concerned with meeting the interests of diverse stakeholders that benefit either directly or indirectly from an organization’s operations and performance including the shareholders (Fontaine, Haarman & Schmid, 2006).
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