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Born global firms refer to business enterprises that from their initiation endeavor to enhance competition to key market competitors through utilizing the resources in various nations. The born global firms exhibit a variety of characteristics. First, the born global firms tend to capitalize on different strategies through the creation of a worldwide niche for their customized products (Rasmussen & Tanev, 2015). Second, the firms are relatively smaller regarding their resource requirements compared to multinational companies (Rasmussen & Tanev, 2015). Again, the corporations employ skilled and experienced staff whose motivation is to further the company’s goals. Additionally, the born global firms enhance quality products thereby drawing greater customer loyalty (Rasmussen & Tanev, 2015: Cavusgil et al., 2014).
Elsewhere, some drivers and causes of globalization have enhanced the success of born global firms. Some of the factors include; learning the market, anticipating the customer needs and the capacity to build products that have an international outlook. Moreover, the firms adopt entrepreneurial marketing strategies that allow them to perceive an innovative global approach (Tirado & Guillén, 2017). For instance, Instagram capitalizes on market liberalization and assimilation across financial markets (Cavusgil et al., 2014).
Through entering the international markets after their foundation, firms can enjoy several advantages (Almor et al., 2014). The companies experience a more significant market share as their products reach out to several potential consumers. Besides, the businesses also enjoy maximum profits as most of them only conduct transactions online. Thus, they utilize few resources in rolling out their strategies. The firms have the potential to offer superior quality products as the initial capital is relatively small allowing them to capitalize on customer satisfaction and consequently customer loyalty (Tirado & Guillén, 2017).
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