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Born global firms exhibit a variety of characteristics through their international operations and advantages they receive from drawing resources from nations located away from their actual premises. First, the born global firms rely significantly on innovation as it shapes the distinct advantage and competition for the business corporation (Zijdemans & Tanev, 2014). The firms depend on the market knowledge as an essential component of their innovations that drive their business agenda. Second, most of the born global firms are available in many industries apart from the dominant technology (Zijdemans & Tanev, 2014). Some of the industries that the born global firms are present include consumer products.

The management of the firms portrays a strong sense of global outlook through their experience in entrepreneurial practice (Andersson et al., 2014). Furthermore, the born global enterprises such as Instagram experience a high turnout in the international activities from the period of their inception. Most of the born global firms have enjoyed a positive international market reception from their startups for some reasons. In many cases, the companies operate in a knowledge-intensive sector that allows them to derive innovative ideas that suit the larger consumer segment across the world.
Again, the business ventures employ the lean startup approach that allows them to underscore the necessity to become responsive towards consumer complaints and needs (Hagen & Zucchella, 2014). Many consumers, therefore, appreciate their products and realize their potential to increase their usage. The born global companies enjoy a more significant deal of advantages arising from an increase in the profits from the sales of their online products to prospective consumers (Hagen & Zucchella, 2014). Another advantage they enjoy is that many consumers have a relatively standard taste and preference which makes the companies adapts their production processes and units.
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