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The world is composed of different people in terms of their culture, race, and religion, among other characteristics that define personalities. With a rise in globalization, there are high probabilities that people from different backgrounds may meet in their search for advanced education, business, and tourism, among other opportunities through which they may meet. Each of these meetings may have challenges especially where each party does not understand the other. With a difference in characteristics, it may be possible for people from one region not to understand those from another location. Therefore, such challenges may be avoided by embracing cultural diversity, and understanding the different characteristics and define individuals and culture. This essay promotes the importance of cultural diversity. 
With expanding globalization, businesses, for example, have the potential of expanding beyond borders (Saxena 76-77). In such instances, the business requires the necessary human resources to ensure that would guarantee the business’ success. The entrepreneur may need to employ people with the right knowledge and skills appropriate for pushing the business to advanced levels. However, it is worth noting that the appropriate workforce may not be homogenous (Saxena 76-78). The success of the business may require a combination of skills from different cultures and the entrepreneur needs to understand about the constituents of each culture. 
An entrepreneur that understands about cultural diversity would not see challenges in having a diverse workforce because of the benefits that can be accrued from such an arrangement. For example, the application of cultural diversity in businesses promotes augmented productivity (Saxena 78-82). People from different regions possess varying skills and talents, which can be used for the benefit of an organization (Ottaviano and Peri). It is worth noting that businesses have a common objective that the proprietors desire to be met. Therefore, when different people with different skills and expertise combine and work towards the common objective, the probabilities of succeeding are high (Saxena 78-82). Such a workforce would use their different skills towards the achievement of the common goal, thus leading to augmented productivity. 
Additionally, embracing cultural diversity would promote increased creativity (Leung, Maddux, Galinsky, and Chiu 170-174). As observed, different people are talented differently and therefore, they have varying ideas that can benefit an organization (Bassett-Jones 170-172). When a business employs people from diverse backgrounds, it has employed diverse talents and ideas. The difference in qualifications, experiences and backgrounds would provide an organization with solutions to existing problems, and even provide ideas on how to avoid certain problems in future (Leung, Maddux, Galinsky, and Chiu 172-173). Thus, there are high likelihoods that there will be numerous ideas in a business organization that could augment the competitive advantage of the organization. 
Based on the creativity that an organization can enjoy due to the availability of skills and expertise, it is possible for the firm to enjoy augmented sales (Ottaviano and Peri). The creativity of the workforce has the potential of generating innovative products and solutions. In such instances, it is possible for the innovations to become popular in the market, thus leading to increased sales. It is highly probable that the products would attract attention due to their innovativeness and the creativity behind their generation such that the sales would increase. Increased sales could also lead to augmented profits for the company. Therefore, cultural diversity can lead to increased sales and increased profits. 
Embracing cultural diversity can also be beneficial in terms of generating a positive reputation for the firm (Larkin, Bernardi, and Bosco 13-19). It is worth noting that reputations play significant roles in determining the performance of a firm in a given market. It may be challenging for a company with a poor reputation to perform better in a competitive market compared to those with positive reputations. Consumers may want to be associated with an organization that enjoys a positive reputation. People from diverse backgrounds may have a positive attitude towards an organization that employs individuals from diverse backgrounds (Roberson and Park 6-10). It is possible for individuals from diverse backgrounds to be confident that they may get employment in a firm that promotes cultural diversity than one which does not, majorly because the individuals may feel that discrimination does not exist in a company that promotes cultural diversity. Therefore, there are high chances that an organization that promotes cultural diversity may attract and have a positive reputation in the market than that which does not. 
Furthermore, it is possible for an organization to penetrate new markets easily. Diversity in the market place means that the workforce comes from different regions, and most of the times also speak different languages (Belfield). In instances where the entrepreneur may need to enter new markets, the process is made easier when language barriers do not exist. Communication plays a significant role in the establishment of a business especially in foreign lands. Therefore, a business whose employees can speak the language used in the new region is better placed to penetrate that market compared to a company whose employees cannot speak the language. The presence of employees who can speak different languages can assist a firm in penetrating new markets that require different languages. Therefore, diversity can promote business expansion.
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