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Abstract
The role of citi dwellers in urban waste management endeavors is critical as they are the primary producers of waste through household engagements and particularly the use of plastic bags. Citi dwellers collaborate with other stakeholders, such as NGOs, in actualising the waste management efforts and ensuring a clean environment. The Clean Up Australia is one of the initiatives that encourages citi dwellers’ participation in waste management. Although there are issues of financial constraints in alignment with citi dwellers’ engagement, the social resources are readily available and playing their role well in sensitising individuals to be part of the waste management endeavors. The ABC TV Series, War on waste, has particularly been useful in unraveling the issue of waste production and management and sensitising individuals to be cautious. Efforts to engage public opinion in environmental matters have failed in Australia with only 5% of citizens participating in a 2010 forum. However, the milestones attained in waste management are part of success as they comprise an effort to reduce adverse impact.     








Stakeholder Position Paper
Urban waste is major issue in Australia as it affects the environment and the individuals surrounded by such waste. The role of citizens in the urban waste discussion is important because they are among the stakeholders affected. They need to participate in endeavors aimed at reducing wastes as well devising strategies for the disposal of waste that is inevitable in the day to day life. This is attributed to the fact that citi dwellers are involved in the active process of producing waste yet they are not well equipped with the knowledge or facilities for recycling the waste or disposing it in a manner that would not cause problems. According to Zhou (2018)the management of waste in urban areas is a problematic endeavor, particularly for an industrialized nation like Australia whose production of such Waste is anticipated to increase rather than decrease in the coming years. 
Citi Dwellers and Waste Management
Households are perceived and documented as the major source of urban waste in Australia, what is referred to as municipal waste. This waste is estimated at 2.7 million tonnes per individual annually and is a cause for concern (Greenpeace Australia, 2017), particularly because most citizens do not have the capacity or resources required to recycle such waste.  Plastic bags are a major problem in the waste management discussion yet widely used among the citi dwellers. More than 10 million plastic bags that re newly produced are used on a daily basis in Australia. An estimate of 429,000 bags are dumped in to the landfills despite being recyclable (Craig, 2018). While the government has a role in enlightening citizens about waste management issues, the Australian government has failed in this role, a factor that drives most individuals to the poor disposal of waste thus creating further problems in the waste management phenomenon. 
Australia remains one of the countries that are doing bad in the waste management arena. The rate of waste production is increasing at an alarming rate which is estimated at twice the rate of the increase in population (Statistics from War on Waste, 2018). There are recycling programs that are readily established in Australia and which began as early as 1960s with various initiatives to ensure effective waste management in which the citizens are participants. Clean up Australia Day is one of such initiatives and encourages the participation of citizens in realizing an Australian environment that is waste-free. The initiative sensitises individuals to engage in fixing up of some household items to ensure they are reused rather than dumping them into the landfills (Clean Up Australia, 2018). This initiative also encourages the youths, community members, schools, and others to sacrifice some of their time to create a difference in environment. The initiative also offers support to businesses to boost a willingness to engage in waste management endeavors (Clean Up Australia, 2018). 
While the initiatives in place have managed to make some progress, one of the main barriers to improvement is that waste production is a daily occurrence that happens every minute. However, various initiatives involved in waste management are temporary and engage in management and sensitisation endeavors for some time and then wait for another time to emerge. The Clean Up Australia initiative, for instance, targets schools and businesses at some point (Clean Up Australia, 2018) but does not remain active throughout the year. In this sense, there is an inverse proportionality between waste management and waste production such that management is seasonal while production is continuous.    
Strategic Alliances with Other Stakeholders
There are various strategic alliances between the citi dwellers and other stakeholders in waste management endeavors. These alliances are driven by the fact that no individual or organisation can work alone in realizing the goals targeted in waste management endeavors. Non-governmental organisations (NGOs) are among the stakeholders involved in waste management commitments. The Clean Up initiative is one of the non-governmental alliance that enables the participation of individual citizens in waste management issues. Greenpeace Australia is an NGO institution that also embarks on the realization of a clean environment and, therefore, supports waste management initiatives. According to this organisation, plastic bags that are mostly used once and then disposed are a major cause of problem in the Australian waste management endeavors. In fact, the organisation speculates that there will be more plastic bags in the oceans than fish in the next one decade if the trend continues (Greenpeace, 2017).   
The business community, particularly the supermarkets, have played a role worth recognition in urban waste management in the Australian context. Greenpeace (2017) cites supermarkets as the key stakeholders in escalating the problem of plastic bags. More than 75% of these bags used in Australia are from the supermarkets while the rest 25% emanate from the purchase of fast food sellers, convenient stores, and liquor outlets. Coles and Woolsworth are among the supermarkets that have stopped the use of plastic bags and have instead encouraged the use of reusable bags. The bags offered as an option, however, are thicker and there are fears among environmental activists that these might do more harm than the plastic bags if customers opt to throw them away after use. Rather than selling the thicker bags, the environmentalists, another critical stakeholder in the waste management engagements, suggests that the customers should be encouraged to carry bags of their own and this would encourage the reuse of specific bags, such as those made of canvas (Zhou, 2018). This tactic is already being encouraged in Coles where customers are told to carry the bag they buy once again into the supermarket when they go shopping. 
The media are also playing a major role in urban waste management and encouraging citi dwellers to participate in such endeavors. The ABC Television series, War on waste, documents successful stories of individuals involved in waste management endeavors and their initiatives. It also offers a summary of statistics about the progress or escalation of the waste management issues in Australia, thereby creating a mindset of concern among the Australians. This program, directed by Craig Reucassel, embarks on the damage caused by plastics, food wastage, straws, fast furniture, the crisis of recycling, and e-waste (Craig, 2018). The coverage of this series is also discussed through twitter under #WarOnWasteAU.
Availability of Resources
The role of individual citizens in urban waste management is evidenced by the initiatives of the NGOs and the media coverage of various events. Financial constraint is one of the problems that may hamper individuals’ commitment in such endeavors since they involve money consuming endeavors, such as traveling in various regions to enlighten people about the need to be cautious in their waste production while also sensitizing them to engage in recycling and reuse as a way of reducing wastes. In alignment with the ABC TV Series, War on waste, craig travels to various places, such as hotels, supermarkets, and groceries, in a bid to present the practicality of the issue at hand while also offering solutions to the citizens as a way of stimulating action. 
Socially, the resources can be said to be available to the citi dwellers and all that remains is for them to actualise what they learn from the social platforms. Infinite Energy (2017) enumerates various platforms available for Australians in alignment with the waste management engagements. My Zero Waste, My Green Australia, Happy Earth, The Rogue Ginger, Green Living Ideas, and the Ecowarrior Princess are among those documented as leading in the Australian contexts in providing information about waste management and what one can do as an individual. 
Citizen journalism is another prominent feature of Australian waste management engagements. The ABC series mentioned above, has a twitter hurdle that encourages the participation of citizens in the debate and also feedback to some of the issues raised. This two-way communication is highlighted by Grunig and Grunig (2008), in his excellence theory, as a means through which to win the participation of the public in major issues affecting them in society. 
Efforts to Engage Public Opinion
Engagement of public opinion is one of the least utilized resource in urban waste management endeavors in Australia. According to the Australian Bureau of Statistics (2010), only 19% of Australians managed to participate in civic and political forums. In environmental matters, under which waste management in categorized, only 5% of individuals had a chance to participate. This shows that efforts to engage individual citizens are far from being actualised and the benefits likely to be realized from the same are not clear among policy makers. In alignment with the arguments of Fraser (1990), there are interests in the public domain that appear to be more important than the inclusion of the citizens in decision making processes of issues that affect them. The interests of large companies which are founded on profitability tend to conflict with those of environmental activists, thus hampering progress in waste management endeavors.  
Success or Failure
The issues of urban waste management in Australia are following a good trend though there is still a long way to go before the accomplishment get the interpretations of success. However, one cannot say that the efforts made so far are a failure as they are part of progress in the attainment of the targets. The abolition of plastics by some stakeholders and the sensitization of individual citizens to continue their engagement in waste management endeavors are part of progress which will lead to eventual success in the future of waste management.
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