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Purchasing challenges in the satisfaction of the triple bottom line
The satisfaction of the triple bottom line can be said to be the objective of business enterprises. However, it can also be observed that sometimes, the satisfaction of the triple bottom line is not easily achieved. For example, it is not always possible for business enterprises to make declarations that are relevant to the stakeholder (Pava, 2007, p. 106). When purchasing, it would be important to ensure that such expenditures do not affect profit, which is a major objective of a business enterprise. It is worth noting that purchases affect the financial part of a business and therefore, it would be important to ensure that the purchasing process does not affect the business’ financial part. Based on the understanding that stakeholders are highly concerned about a company’s performance, it would be important to ensure the financial statements do not indicate a failing company (Pava, 2007, p. 108). The purchasing trends of a given company should not negatively affect a company’s health to the extent of adversely affecting the cash flow statement, balance sheet, and owners’ equity statements (Pava, 2007, p. 108). 
Additionally, purchasing challenges also exist where the product does not meet the desired requirements (Johnson and Flynn, 2015, p. 387). It can be observed that sometimes, suppliers may provide goods that have not met the required stipulations, particularly regarding clients’ needs. Therefore, during the purchasing process, there may be challenges in trying to buy products that meet the desired ethical and social standards. Based on the need to maintain stakeholder trust, it is necessary to ensure that a business’ processes meet the desired requirements. The quality of products and services’ provisions and the financial and ethical performance of a company are important to stakeholders and interested investors (Pava, 2007, p. 108). It is through this information that investors can decide about their role in a given firm. 
The socioeconomic impact of implementing sustainability principles
Sustainability principles encompass embracing processes that guide entities concerning how they should embrace processes that do not adversely affect society, environment, and economy. (Meehan and Bryde, 2014, p. 75). When these elements assume a socioeconomic approach, they tend to have an impact on the social and economic status of a given community. For example, when manufacturing firms apply sustainability principles, the negative environmental impact is reduced (Blome et al, 2014, p. 33). Therefore, community members have the advantage of living in an environment that does not negatively affect their lives. From an economic perspective, such a community living in a safe environment has the advantage of investing in issues that enhance individual development because their health is guaranteed. It can be argued that without pollution of the environment, residents are better placed to enjoy good health, which in turn provides them with the opportunity to invest in developmental programs that enhance their lifestyles. 
It is also worth noting that the implementation of sustainability principles can lead to enhanced reputation, which may lead to augmented sales (Blome et al, 2014, p. 39). With such information, the community is better placed to make quality decisions that impact positively on their lives. The community thus ensures it demands sustainable products and services, which in turn enhances their lives. In the UK, for example, it can be observed that the improvement of government housing through the construction of new homes and refurbishing old ones is beneficial to the community, hence leading to improvement of the social aspect (Meehan and Bryde 2014, p. 75). Moreover, it can be observed that the implementation of innovation in attempts to maintain sustainability is cost effective
Purchasing priorities concerning the triple bottom line
To achieve a sustainable process, it would be necessary to consider the perceptions and views of various stakeholders, who may be involved in the process. It is worth noting that important stakeholders such as suppliers are involved in the purchasing process because they are responsible for providing the necessary products. Therefore, plans should be made to ensure that suppliers’ perceptions are included before making pronouncements (Meehan and Bryde 2014, p. 75). It would be important to ensure that suppliers also believe in the elements of sustainability. Such a process is necessary because of the concern of clients regarding the processes used to acquire the products. Therefore, it would be necessary to evaluate suppliers’ perceptions of the environmental, social, and economic perspectives to ascertain whether they align with the firm’s. 
Additionally, it would also be important to prioritize innovation and knowledge-founded networks (Meehan and Bryde 2014, p. 76). The need for knowledge is important because it provides opportunities for comparing available information, particularly information pertaining to the three elements of social, environmental, and economic, before making purchasing decisions. Without gathering and comparing information, the purchasing process may lead to negative trends in the financial element thus affecting a firm’s balance sheet and cash flow. Based on the understanding that the financial performance of a firm is highly important to stakeholders, it is possible to see how a negative financial performance could impact them (Pava, 2007, p. 108). Furthermore, the reputation of the firm can also be affected in the process due to the poor financial performance, leading to customer dissatisfaction and reduced sales (Blome et al, 2014, p. 39). Therefore, there is a need to prioritize important elements such as suppliers, their perceptions about sustainability, and the financial performance. Moreover, it would be necessary to consider and evaluate the business strategy of an informed firm to ascertain whether it favors sustainability. It is worth noting that a business strategy of a firm plays a major role in determining its competitive advantage (Hoejmose, Brammer, and Millington, 2013, p. 592). It can be observed that a firm’s strategy provides it with the capabilities to access necessary resources and influence economic development (Meehan and Bryde, 2014, p. 75). It can be argued that a business with a strategy that favors sustainability is at an advanced advantage to achieve the triple bottom line compared to a firm with a strategy that does not favor the implementation of sustainability. 
Applicability of sustainability principles to areas of spend
It can be observed that there may be challenges in the application of sustainability principles to areas of spend. This challenge is founded on the need to understand the purchasing process, as well as, the most appropriate method of incorporating the economic, social, and environmental concepts during purchasing (Meehan and Bryde, 2014, p. 75). The incorporation of these elements is highly critical in the achievement of sustainability because they form the major columns of the triple bottom line (Meehan and Bryde, 2014, p. 75). Therefore, sustainability would be achieved if individuals and corporations understand how their decisions would impact the social fabric, the environment, and economic perspectives. It would be important to evaluate these elements individually but also understand that they are interconnected and necessary for the attainment of sustainability. In the process of making pronouncements, it would be necessary to evaluate how the social aspect would be affected by the purchasing decisions. In such instances, it would be important to ensure that the decisions do not negatively affect society (Blome et al, 2014, p. 33). Additionally, there would be the need to evaluate the extent to which the decisions could affect the economic status of a community. Moreover, the environment should not be jeopardized by the decisions made during the purchasing process. The challenge may not be necessarily found in the application of the sustainability principles. On the contrary, it may be found in the incorporation of all the elements during the spending process. The decisions taken during this period need not be flawed because they have to take into consideration the perceptions of all involved stakeholders. Therefore, during the spending process, the incorporation of the sustainability principles may be challenging. 
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