Arrangements or set of activities which a company applies to make its brand or rather product famous and well known in the market is what is known as marketing mix. Marketing mix is made up of 4Ps and these are: price, product, promotion and place. Nowadays the marketing mix elements have increased and other several Ps have been added such as packaging, positioning, people and even politics.
Product	
A product is a good or a service that meets the customers’ needs and specifications. A product can either be tangible or intangible. We shall use dove bathing soap as our product. Dove bathing soap was made for people who have sensitive skins. All products have to pass through the introduction stage, growth stage, maturity stage and the decline stage. All the marketers should have a clear understanding of these stages and their challenges and plan how they can handle them. The problems the product is trying to solve and its benefits should be well understood.
Price
What the customer is expected to pay for a product or service is what price is all about. Pricing a product might make it sell or not. The price is actually associated with perceived priced. When the cost of a product or service is higher or lower than the perceived price then the product will not sell at all. It is important for marketers to be able to understand the value the product adds to customers. Marketers of dove bathing soap must be to understand the value the soap adds to its customers. If the customer value is positive then it means that the soap will sell if the customer value is negative then the soap won’t sale.
Promotion
Promotion might be done inform of advertisements, giving offers and having sale promotions in the stores. The channel used to promote the product or the service must be able to reach as many people as possible. For dove bathing soap to sell well advertisements must be used to reach the targeted market. Sales promotions must be done in the stores which sell the soap for the soap to get popular and well known in the market.
Place
This deals with how the service or the product will be able to reach the customers in different parts in due time. For example for the dove bathing soap the clients in different parts of the country must be able to access it with ease in the nearest stores (Martin, 2009).
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